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color trends

Clean, bright, saturated colors are making way for neutrals, chameleon colors and texture/pattern

on everything from products and hard goods to visual communications and graphic design.

Grays and Browns have been leading the neutral trend providing a sense of serenity and
harmony. Both colors are being combined with each other and other neutrals, including
Off-White, Beige and Oatmeal, often with specialty finishes, luster or texture. All metallics, with
Gold leading the charge, are being paired with these neutrals. And colored metallics, such as

Rose Gold, will play an important role in turning metallics towards color through 2009 and 2010.

As Grays and Browns have ascended, color has not been completely abandoned. When blended

with other colors, these hues have created a new range of neutrals — known as chameleon
neutrals — that sit on the edges of Gray and Brown. While Purple shades of Brown and Gray are in
the forefront, other colors including Blue, Green, Yellow and Red will create compelling, complex
neutrals positioning these chameleon colors to grow and redefine neutrals through 2011.
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Proven Winners® was looking to take their marketing program in a
new direction, starting with their annual catalog. In addition to plant
photographs, they wanted to incorporate a lifestyle theme featuring
Proven Winners® annuals and perennials in home and garden settings
with people enjoying the landscaped surroundings.

Proven Winners® enlisted John Henry® to manage and direct the
photo shoot, including set design and construction, lighting, model
recruitment, styling, and photography. At the photography studio
in Michigan, five modular sets were built, including the front porch
of a house, a pond, and three backyard settings.

To recreate an outdoor summer setting inside the studio, we lit

the sets with high-end motion picture lighting to simulate natural
sunlight. Over the course of five days, we shot approximately 50
photographs of a variety of plants, and about 200 model shots.
After review and final selection, we retouched the photographs
under the direction of Proven Winners® and supplied
high-resolution print-ready files for use in catalog layout and design.

Proven Winners® was extremely satisfied with the results. Based

on the success of the catalog, they expanded use of the photographs
to a broader campaign, including trade show displays and
point-of-purchase programs.

OUR = ALL NEW
LifeScape™ Series
WIDENS YOUR POSSIBILITIES
By broadening the

marketing space, branding
options become endless!

Plus, the LifeScape™

series is engineered

for lower run quantities.

funfaclts B

Plant a Tree to Reduce
Your Carbon Footprint
Trees use CO, to make

wood, releasing oxygen in
the process. As they grow,
trees absorb CO, from the
atmosphere, where it would
otherwise contribute to global
warming. In one year, an
average tree absorbs 26 Ib

of CO, and releases

enough oxygen for a

family of four.
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